A taste
of Ttaly

Lavazza is a family-run
company that puts its
reputation into all the
coffee products it makes

by ANNIE MAKCFF

hat's your go-to coffee? A

frothy cappuccino? A cup

from a French press before
i start your day? An
espresso in the afternoon? Lavaeza, o
fourth-generution, fumily-run Costeo oof-
fiee supplier, has created a line of quality
coffees so you can make it however vou
like. “In Italy, coffes = an important
moment,’ savs Tony Botterill, Laviesas
national account manager, “Its a moment
o enjoy with others or on your own.”

More than a century of experience

Lawvazza’s sole focus is on eoffee. The
brand lives and breathes this beloved
drink, and it's been that way ever since
the voung Luigi Lavazza songht his
fortune in Turin, Ialy, in the late 1800<.
The company began when he trans-
formed his first grocery store business,
Paissa & Olivero, into a coffee roaster,

More than 120 years later, the brand
is thriving, It Itak's bestselling eoffee
b, 10 i N 1 i the workd for espressno,
sold in 90 different countries, with 63%
of its revenue from outside Italy. As of
2019, Lavarza is the third-largest coffee
supplicr within the UK market.

Close family involvement makes Lhe
company what il is. Luigis descendants
still play a key role in the compamy,
including Alberto (chairman), Giusepps,
Francesca, Marco and Antonella Lavaezs,

“The family are still & big part of Uhe

company,” suys Jefl Beedie, head of
category and channel developiment at
Lavazza UK and Ireland. “So much so
that whenever a new produet (= devel-
operd, it can’t be released to the market
until somenne from the fumily has sted
and approved the new blemd.”

Great products, made responsibly

The company ethos—to create coffee
Ilends customens love—hasn't changed
since 1895, but its worldview has: looking
after its coffee-growing commumities has
become increasingly important.

In particular, a significant propaortion
of Lavazza coffecs are 100% Rainforest
Alliance Certilied, meaning that their
coffes plantations are supported by the
alliance to improve erop quality and
wield without affecting the minforest.

In addition, Lavieea works with coflee
farmers to improve the livelihood and
wellbeing of coffee-growing communi-
tics, and the Lavarza Foundation, set up
in 2004, curvently funds 24 projects in 17
countries, which belps over 94,000 coffee
priducers improve crop vickd and quality.

“We really dao live and hreathe our
values,” savs Botterill. He savs the familv's
passion for the prodoct and the growers
miakes the coffee-drinking experience
special for its customers.

Annie Makof s a freelance jownaiisi based
In Rochestar, Kem,
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COMPANY INFO

Campany
Lawnaza Cotles

Wear founded 9%
Founder Luigi Linvazza

Current chalrman
Alberto Lavasza

Website lovarra oo Uk
Lecation Turin. aky

Itema corried ot Costeco
Lavazra Oualits Rosis
Ground Coflles S50
Ry FIDDEAH, Livad 2a
Chsafis Rossa Coflee
Beans (lbesn #FI30465)
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